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The g e n e r a l  d e c l i n e  i n  newspaper  r e a d e r s h i p  h a s  caused  

@ a l a r m  f o r  many i n  t h e  newspaper  i n d u s t r y ,  and  t h e  d e c l i n e  i n  

newspaper  r e a d e r s h i p  among a d o l e s c e n t s  h a s  proven  

p a r t i c u l a r l y  d i s t u r b i n g .  Some newspapers  i n  t h e  Un i t ed  

S t a t e s  have ,  i n  a n  a t t e m p t  t o  combat t h i s  problem,  deve loped  

s e c t i o n s  w r i t t e n  s p e c i f i c a l l y  f o r  t e e n a g e r s .  S i n c e  t h e  

b e g i n n i n g  of t h e  1990s s e v e r a l  newspapers  i n  F l o r i d a  have 

i n i t i a t e d  s e c t i o n s  i n t e n d e d  f o r  t h e  a d o l e s c e n t  a u d i e n c e .  

T h i s  t h e s i s  nar rowed i t s  f o c u s  t o  f i v e  newspapers  i n  

F l o r i d a ,  a l l  o f  which,  a s  of  March 1993, had 100,000 o r  more 

d a i l y  s u b s c r i b e r s .  The f i v e  newspapers  chosen f o r  s t u d y  were 

The T a l l a h a s s e e  D e m o c r a t ,  % F l o r i d a  Times - Union 1 % 

do S e n t i n e l ,  T h e w  P o s t ,  and The F t .  L a u d e r d a l e  

The methodology u s e d  t o  s t u d y  t h e  f i v e  newspapers  was 

t h r o u g h  p e r s o n a l  i n t e r v i e w s  w i t h  c o o r d i n a t o r s  f o r  t h e  



s e c t i o n s ,  e d i t o r s ,  p u b l i s h e r s ,  d e s i g n  workers, a d v e r t i s i n g  

and market ing  d i r e c t o r s ,  and t e e n  c o n t r i b u t o r s  t o  t h e  

sect i o n s .  The i n t e r v i e w s  provided informat ion  about t h e  

format  of t h e  f i v e  d i f f e r e n t  t e e n  s e c t i o n s ,  t h e  c o n t e n t  and 

d e s i g n  of  t h e  s e c t i o n s ,  t h e  p rocess  of  working wi th  t e e n  

c o n t r i b u t o r s ,  and t h e  r e a c t i o n  from r e a d e r s  of t h e  s e c t i o n s .  

The purpose  o f  t h e  s t u d y  of  t h e  f i v e  t e e n  s e c t i o n s  was t o  

examine t h e  e f f o r t s  made a t  t h e  newspapers t o  appea l  t o  

t e e n a g e r s .  

Each newspaper 's  t e e n  s e c t i o n  d i f f e r e d  s u b s t a n t i a l l y  i n  

a l l  t h e  above a s p e c t s .  The r e s e a r c h e r  concludes t h a t  ( a )  t h e  

r o l e  of t h e  c o o r d i n a t o r  of t h e  s e c t i o n  i s  c r u c i a l  t o  t h e  

s u c c e s s  of  t h e  t e e n  s e c t i o n ,  (b )  t h e  c o n t e n t  of  t h e  s e c t i o n s  

B s h o u l d  s t r i k e  a ba lance  between s e r i o u s  and l i g h t h e a r t e d  

m a t e r i a l ,  (c )  t h e  t e e n  s e c t i o n s  shou ld  i n c l u d e  b o t h  s h o r t  

news i t e m s  a s  w e l l  a s  longer  f e a t u r e  a r t i c l e s ,  ( d )  t h e  

placement of  t h e  t e e n  s e c t i o n  i n  t h e  newspaper should  be 

prominent,  ( e )  t h e  d e s i g n  o f  t h e  t e e n  s e c t i o n  should  be 

f l a s h y ,  u s i n g  a  g r e a t  amount of c o l o r  t o  a t t r a c t  t h e  

a t t e n t i o n  of  t h e  t eenage  audience ,  ( f )  t h e  newspaper should  

develop a  p r o t o t y p e  and should  o r g a n i z e  groups of  t e e n a g e r s  

t o  g e n e r a t e  t h e i r  i d e a s  f o r  t h e  s e c t i o n ,  ( g )  once t h e  s e c t i o n  

has  been r e l e a s e d ,  t h e  newspaper needs t o  under take  e x t e n s i v e  

promotion f o r  t h e  s e c t i o n ,  and ( h )  t h e  newspapers need t o  

conduct  q u a n t i t a t i v e  r e a d e r s h i p  su rveys  o f  t e e n a g e r s  t o  

de te rmine  i f  a d o l e s c e n t s  a r e  r e a d i n g  t h e  s e c t i o n s  and, i f  so ,  

what t h e y  t h i n k  about  them. 

v i i i  


