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The general decline in newspaper readership has caused
alarm for many in the newspaper industry, and the decline in
newspaper readership among adolescents has proven
particularly disturbing. Some newspapers in the United
States have, in an attempt to combat this problem, developed
sections written specifically for teenagers. Since the
beginning of the 1990s several newspapers in Florida have
initiated sections intended for the adolescent audience.

This thesis narrowed its focus to five n;wspapers in
Florida, all of which, as of March 1993, had 100,000 or more
daily subscribers. The five newspapers chosen for study were
The Tallahassee Democrat, The Florida Times-Union, IThe
Orlando Septipnel, The Palm Beach Post, and Ihe Ft. Lauderdale
Sun-Sentipel.

The methodology used to study the five newspapers was

through personal interviews with coordinators for the
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sections, editors, publishers, design workers, advertising
and marketing directors, and teen contributors to the
sections. The interviews provided information about the
format of the five different teen sections, the content and
design of the sections, the process of working with teen
contributors, and the reaction from readers of the sections.
The purpose of the study of the five teen sections‘was to
examine the efforts made at the newspapers to appeal to

teenagers.

Each newspaper's teen section differed substantially in
all the above aspects. The researcher concludes that (a) the
role of the coordinator of the section is crucial to the
success of the teen section, (b) the content of the sections
should strike a balance between serious and lighthearted
material, (c) the teen sections should include both short
news items as well as longer feature articles, (d) the
placement of the teen section in the newspaper should be
prominent, (e) the design of the teen section should be
flashy, using a great amount of color to attract the
attention of the teenage audience, (f) the newspaper should
develop a prototype and should organize groups of teenagers
to generate their ideas for the section, (g) once the section
has been released, the newspaper needs to undertake extensive
promotidn for the section, and (h) the newspapers need to
conduct quantitative readership surveys of teenagers to
determine if adolescents are reading the sections and, if so,

what they think about them.
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