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T h i s  study cont inued the  search f o r  those aspects o f  t h e  business/ 

media r e l a t i o n s h i p  t h a t  i nd i ca te  an adversar ia l  tone. It focused on One 

c o n t r o v e r s i a l  business--Flor ida's phosphate industry--and i t s  r e l a t i o n -  

s h i p  w i t h  one form of mass communication--Florida newspapers t h a t  r e p o r t  

on phosphate news. I t  compared the op in ions  o f  those d i r e c t l y  invo lved 

i n  t h i s  r e l a t i o n s h i p :  phosphate spokespeople and newspaper journa l  i s t s .  

F i v e  aspects of t he  phosphate/newspaper r e1  a t i o n s h i  p were invest igated:  

(1 ) percept ions of newspaper coverage of F l o r i d a  ' s phosphate indust ry ,  

(2 )  professional  i dea l s  and t he  ex is tence o f  dilemmas i n  regard t o  them, 

( 3 )  b e l i e f s  about business -in general, a f ree press i n  general ,  F l o r i d a ' s  

phosphate industry,  and F l o r i d a  newspapers i n  regard  t o  t h e  indust ry ,  

( 4 )  p o l i t i c a l  phi losophies,  and (5)  desc r i p t i ons  o f  t he  phosphate/news- 

paper r e l a t i o n s h i p  and be l i e f s  about t h e  e f f e c t s  o f  t h i s  r e l a t i onsh ip .  

An adversar ia l  tone  between spokespeople and j o u r n a l i s t s  was ev i -  

denced by support of s i x  hypotheses p r e d i c t i n g  d i f fe rences  between t he  

two groups i n  the  f o l l ow ing  areas: percept ions o f  t h e  newspaper r o l e  i n  

newspaper coverage of F l o r i d a ' s  phosphate indus t ry ;  be1 i e f s  about a f ree 

Press, F l o r i d a  ' s phosphate indust ry ,  and F l o r i d a  newspapers ; pol  i t i c a l  

~ h i 1 o s o ~ h i e s ;  and b e l i e f s  about t he  b e n e f i t  o r  de t r iment  of t he  phos- 

phate/newspaper re1  a t i onsh ip  t o  those i n v o l  ved. 

S~okespeople had favorable percept i ons  o f  F l o r i d a '  s phosphate 

i n d u s t r y -  They had unfavorable percept ions o f  t h e  newspaper r o l e  i n  

newspaper coverage of t h e i r  i ndus t ry  and o f  F l o r i d a  newspapers i n  

regard t o  F lo r i da  s phosphate indust ry .  Spokespeople f e l  t t h e  phosphate/ 



newspaper relationship is detrimental to all parties involved. Politi- 

cally, they described themselves as conservative. Journalists had 

favorable perceptions of a free press and of their own role in newspaper 

coverage of Florida's phosphate industry. They had unfavorable percep- 

tions of Florida's phosphate industry. Politically, journal ists described 

themselves as middle-of-the-road. 

Hypotheses were not supported in the following areas, but due to 

question wording or unacceptable scale reliabilities these areas cannot 

be eliminated as not indicating an adversarial tone: perceptions of the 

phosphate role in newspaper coverage of the phosphate industry, profes- 

sional ideals and dilemmas, and beliefs about business in general. 
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